
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The mission of Alaska Public Media is to serve as a trusted public forum and education 
source that inspires Alaskans with stories of their time and place, informs them with news 
from the local to the global, and connects them to a statewide community through shared 
experiences and interests. – Alaska Public Media Mission Statement .  

2013 LOCAL CONTENT AND SERVICE 
REPORT TO THE COMMUNITY 

.  

LOCAL 
VALUE 

 

Alaska Public Media 
(KAKM-TV) is a valuable 
part of Alaska. 
 
Alaska Public Media 
provides quality 
children’s shows and 
engaging adult programs in 
high definition for most of the 
state of Alaska. We provide 
the PBS stream to our 
colleagues in Bethel (KYUK) 
and Juneau (KTOO). 
 
We also deliver, 
CREATE and 360 North – 
the Alaskana channel - to 
viewers throughout 
Southcentral Alaska.  
 
We are a trusted, reliable 
source of intelligent and 
engaging television 
programming. 
 

In 2013, Alaska Public 
Media (KAKM-TV)  
provided these vital local 
services:  
 
- a daily weather, marine 
and aviation report aimed 
primarily at rural Alaska. 
 
- a leadership role in public 
affairs programming every 
week with its Alaska Edition 
program. 
 
- various programs of 
statewide interest such as In 
My Family and Indie Alaska 
for television and the Web. 
 
- Town Square 49, a citizen 
engagement initiative, that 
gives voice to various 
individuals and community 
groups.  
 

Alaska Public Media 
(KAKM-TV) local 
services had deep 
impact in Alaska. 
 
Alaska Public Media is  
Alaska’s leading source 
for PBS programming, 
reaching more than three-
fourths the state’s 
viewing audience. 
 
Our partners include a 
wide range of civic and 
community groups 
including the Alaska World 
Affairs Council, Alaska 
Native Cultural Charter 
School, Alaska Native 
Center, and scores of 
individuals in our Town 
Square 49 initiative. 
 
 

“ By joining forces with our sister 

stations in Anchorage and Bethel, we 

were able to vastly improve the public 

media service for our viewers and focus 

our efforts on new Alaska content.”    
      - Bill Legere. President/GM. KTOO-
TV. Juneau. 

 

                                  

LOCAL 
IMPACT 

 

2013 KEY 
SERVICES 
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IN THE COMMUNITY 
 

Alaska Public Media has been serving Anchorage and Southcentral Alaska for more than 35 
years.  
 
The station broadcasts a wide variety of noncommercial programming including 10 hours, each 
weekday, of children’s educational programs.  
 
We proudly carry on our HD channel (7.1) hallmark PBS programs such as NOVA, Nature, Great 
Performances, Frontline, The NewsHour, and long-running local programs such as Alaska 
Edition, RUNNING, and Alaska Weather. In 2013, we introduced new programs including In My 
Family and Indie Alaska.  
 
We carry the very popular CREATE channel on 7.2 and the Alaskana channel, 360 North, on 7.3. 
 
In 2013, we launched a rebranding campaign. KAKM is now part of the Alaska Public Media 
family which includes KSKA-FM, the Alaska Public Radio Network and Alaskapublic.org. 
 
KSKA-FM is among the most popular stations in Anchorage. KSKA’s listening audience includes 
about half the state. Our signal can be heard in faraway places such as Prudhoe Bay and the 
Aleutian town of Unalaska. KSKA also can be heard in the mountain village of Girdwood and port 
town of Seward. 
 
Alaska Public Media also is the home of the Alaska Public Radio Network, which consists of two 
dozen public radio stations. Our APRN staff provides coverage of Washington, DC., Juneau and 
Anchorage, and produces, with the help of member station reporters, weekday newscasts and 
major coverage of events such as the Iditarod.  
 
2013 was the year in which KAKM joined forces with two other Alaska public stations, KYUK in 
Bethel and KTOO in Juneau. As part of this exciting new shared services agreement, Alaska 
Public Media provides the PBS stream to Bethel, Juneau and many other parts of the state. Our 
broadcasts now extend beyond Anchorage, neighboring Mat-Su Valley and the Kenai Peninsula. 
More than three-fourths of the state’s population can watch Alaska Public Media.  
  
Our studio and editing suites are among the best-equipped in the state and are located in the 
Elmo Sackett Broadcast Center on the Alaska Pacific University campus in Midtown Anchorage.  
 
Beyond providing the best of PBS programming, KAKM consistently produces local programming 
of high value to Alaskans. Our daily weather program, produced by a partnership with the 
National Weather Service-Alaska Region, features news and information around the state, and 
highlights marine and aviation forecasts. Alaska Weather is broadcast throughout the state and 
posted daily on Alaskapublic.org. 
 
Alaska Public Media’s weekly public affairs program, Alaska Edition, assesses the most-talked 
about stories of the week around the state by a team of well-respected journalists from 
Anchorage, Juneau, Fairbanks and DC. It is aired throughout the state and also is broadcast on 
KSKA. 
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Our RUNNING and Debate for the State programs provide candidates for Anchorage Assembly, 
Anchorage School Board, and Legislature, and important statewide races such as Governor, U.S. 
Senate and U.S. House opportunities to connect with citizens in a variety of thoughtful and 
engaging formats. Our programs highlighting statewide races are oftentimes joint-produced by our 
colleagues in public broadcasting and are broadcast from our studios. 
 
2013 marked the year in which we launched two new and exciting programs: In My Family and 
Indie Alaska. 
 
In My Family celebrates Alaska Native culture during PBSKids. Our (puppet) Raven is a curious 
bird. She wants to learn about other cultures by learning new words in Alaska Native languages. 
Each week a guest host teaches Raven a new word. Thus far, languages have included 
Athabascan, Inupiaq, Tlingit, Unangax and Yup’ik, among others. Hosts have come from a broad 
spectrum of our community. Episodes are broadcast on television and posted on 
Alaskapublic.org. In My Family has received support and encouragement from the Alaska Native 
Heritage Center, the Alaska Native Cultural Charter School, and CIRI, an Alaska Native 
Corporation.  
 
Indie Alaska is a special, weekly Web series produced in partnership with PBS Digital Studios. 
We are telling the colorful stories of a wide variety of Alaskans – bush pilot, poet, ice diver, school 
teacher, barber – just to name a few. Indie Alaska was among the first to be awarded a special 
PBS grant to launch a digital storytelling initiative. Episodes are posted on Alaskapublic.org, and 
broadcast on television and KSKA-FM.  
 
Alaska Public Media has continued its Community Cinema initiative.  We invite the community to 
the University of Alaska Anchorage to live screenings of independent films by Independent Lens, 
the acclaimed PBS series. 
 
We routinely seek opportunities to schedule special, independent films about, by or for Alaskans. 
Among those we broadcast last year included: 4th Avenue; Statehood!; Alaska Far Away; Alaska, 
The World and Wally Hickel; History of the Inupiat: Project Chariot; and People of the Seal. In 
2013, we had the unique chance to work with an Alaska Native filmmaker studying film at the 
University of Alaska and interning with us. Together, we produced a short drama that we hope to 
broadcast in 2014.  
 
Alaska Public Media looks for occasions to showcase special Alaskans. In 2013, we produced An 
Evening with Vic Fischer. Fischer is a highly respected community leader, perhaps best known for 
his participation in the writing of the state’s constitution. Our 90-minute interview was recorded in 
front of a studio audience and was broadcast in March. Likewise, we produced and broadcast An 
Evening with Tom Kizzia. Kizzia is the author of the best-selling book, Pilgrim’s Wilderness.  
 
We continued to support other community-building efforts. Once again, we aired public service 
announcements calling attention to the opportunity for Alaskans to contribute part of their 
Permanent Fund Dividend to nonprofits in the state. The Pick. Click. Give. campaign raised more 
than $2.4 million for nonprofits in 2013. We also were a beneficiary of the program. We received 
the second most amount of money.    
 



 

    Alaska Edition is on TV, radio, and Web. 
 

 

 

    
   Indie Alaska tells true Alaska stories. 
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We lead in public affairs 
  
Alaska Public Media continued its long-standing 
tradition of hosting its weekly current events 
program, Alaska Edition, in 2013. It features 
analysis of the important news stories around the 
state and is broadcast throughout Alaska on 
television and in Southcentral Alaska on radio. Our 
Running programs feature candidates for various 
municipal and state offices.  
 
 

                                 

 

Indie Alaska sets a new course 
 
Our weekly Web series showcases the men and 
women who make up the authentic Alaska 
experience. We were among the first to launch 
such a series for PBS. Says Matt Graham of PBS 
Digital Studios: “Alaska Public Media is creating 
fresh and compelling local content that is truly 
paving the way forward for stations around the 
country.” Indie Alaska is broadcast on TV, KSKA-
FM and is posted on Alaskapublic.org  

     

 
Meteorologist Dave Snider gets ready for his 
program.                          

Alaskans Depend on Alaska Weather 
 
For more than 30 years, we have been providing a 
daily weather program that pays close attention 
marine and aviation weather. It’s a special 
production that our partner – the National Weather 
Service, Alaska Region – calls a “unique and 
critical broadcast to Alaska bush communities not 
otherwise served by traditional commercial media 
outlets.” The program is broadcast throughout the 
state and is posted daily on Alaskapublic.org. 
 
 
 

                                              

 



 

 

 

 

      

                        

In My Family 
 
In My Family celebrates Alaska Native culture 
by exploring familiar words and phrases in 
various Alaska Native languages.  
 
Every week our Raven – playing the part of 
the curious child – learns a new word with the 
help of her special friends from the 
community. Raven has learned new words 
and phrases about family, friends and her 
natural surroundings.  
 
Segments are broadcast during PBSKids and 
can be seen almost anywhere in the state. 
In My Family episodes are also posted on 
Alaskapublic.org. 
 
Reach in the Community:  
 
Raven has learned or will learn new words in 
Athabascan, Gwich’in, Inupiaq, Tlingit 
Unangax, and Yup’ik. Our hosts come from a 
variety of backgrounds including business, 
nonprofits and schools.  
 
Partnerships: 
 
In My Family received the early and strong 
support from various community stakeholders 
including the Alaska Native Heritage Center, 
the Alaska Native Cultural Charter School, the 
First Alaskans Institute, and CIRI, a prominent 
Alaska Native corporation.  
 
Impact and Community Feedback: 
 
In My Family has struck a chord in various 
communities. One host says he is routinely 
approached by kids who recognize him for 
being on the program.  
 

 

 

“In My Family represents an 

innovative approach by 

Alaska Public Media to 

introduce our future leaders 

to the diverse cultures of our 

state by teaching them about 

Alaska Native languages in 

an engaging, fun and 

celebratory manner. – Sophie 

Minich. President. CIRI. A Native 

Corp. 
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“In My Family allows for the viewer to 
quickly become part of the Alaskan 
Culture.” Patsy Shaha. Principal. Alaska Native 

Cultural Charter School. Anchorage.  
 

Alaska Public Media has 

recommitted itself to telling more 

Alaska stories, reaching deeper 

into the community and 

connecting with Alaskans 

throughout the state. 

 

Our partnerships with KYUK in 

Bethel and KTOO in Juneau have 

created new opportunities to 

better serve Alaskans in urban 

and rural areas.  

 

Our innovative programs such as 

Indie Alaska and In My Family 

broadened our appeal to new and 

younger audiences.  

 

Indie Alaska is a weekly Web series 
produced in partnership with PBS Digital 
Studios and represents an innovation in 
public broadcasting.  
 

“Alaska is a challenging state with a geographically spread population.  In addition to first 

class Alaska based programming, Alaska Public Media is committed to bringing the world to 

Alaska through their superb national and international programs.”  

- Lise Falskow. President/CEO. Alaska World Affairs Council.  


