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Following is the full job description for the Alaska Public Media Chief Content 
Officer positions. To apply, send resume and cover letter to 
AKPM@netaconsulting.org. If you have questions or require additional 
information contact Skip Hinton at skip@netaconsulting.org. 
 
Title:   Chief Content Officer   
Reports to:  CEO & General Manager  
FSLA Status  Exempt/Non-exempt 
 
Summary Statement:      

The Chief Content Officer (CCO) ensures that AKPM provides highly relevant broadcast, online, 
and other content services that supports AKPM’s mission, engages viewers, listeners, and online users, 
while expanding audiences. This position leads the acquisition, curation, development, creation, and 
evaluation of all general audience programs and other content for AKPM’s television broadcast 
channels, radio station, website, social media, mobile, over-the-top and other platforms. This individual 
is an expert in all things related to public media content and distribution channel optimization, brand 
consistency, segmentation and localization, analytics and meaningful measurement.  

 In addition, the CCO provides leadership and direction for television and radio staff providing 
daily programming, production, operational, and traffic services.  The CCO develops staff skills and 
ensures quality broadcast and online delivery.  The CCO will work with identified contractors on specific 
projects fulfilling business objectives as established in contracts or agreements with outside funders or 
partners while ensuring said projects meet AKPM strategic initiatives. This includes ensuring that all 
content produced by AKPM is compliant with PBS and NPR funding standards and practices. 
 

The CCO works collaboratively with all members of the AKPM Leadership Team while reporting 
to and working closely with the CEO/General Manager to determine AKPM content priorities and 
strategies. Our staff must have a commitment to service for our community that is consistent with our 
mission and our policies. 
 
Essential Functions:   
 
The Chief Content Officer will: 
 

 Build, develop, train and supervise a creative, energetic, mission-driven team-oriented 
staff and, as appropriate, oversee the work of contractors and others. 

 Be responsible for assuring staff and content adhere to journalistic and public media 
editorial standards. 
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 Set and maintain quality standards for programming and content on all platforms. 
 Coordinate with the Chief Development Officer and development staff on the delivery of 

successful live and programmed media events that utilize AKPM content distribution 
methods. 

 Be responsible for the ascertainment and utilization of research and information to 
monitor use and viewership, listenership, audience satisfaction, and to develop 
audience optimization strategies. 

 Develop a blended, platform agnostic cross-promotion strategy that uses each AKPM 
distribution platform to reinforce the value of content across multiple day parts and 
usage cases. 

 Coordinate with all directors and managers at AKPM to ensure smooth production 
efforts and maximum service impact. 

 Work closely with the Chief Technology Officer to enhance the user experience across 
all platforms and drive audience/user growth. 

 Responsible for the development, management, and reporting on related agency 
budgets. 

 Represent AKPM at community events, speaking engagements, local and national 
meetings. 

 Seek out content involving community and Native organizations, schools, school 
associations, universities, arts organizations, museums, social service providers and 
individual members of the community who either have content to offer or need 
assistance establishing their media voice in the community. 

 Maintain and nurture relationships with outside content producers and media partners. 
 Watch over trends / interact with leaders in and out of public media. 
 Be responsible for ensuring compliance and quality oversight for all programming, 

productions, underwriting, and digital content, including FCC, CPB, PBS, NPR, and other 
reporting requirements, as well as rights management of produced and acquired 
content. 

 Other duties as assigned. 

Duties and Responsibilities:  
 
In addition to the above functions, the Chief Content Officer will: 
 

 Prioritize and assign tasks for department staff. 
 Supervise all staff providing “live hosting” services on all platforms. 
 Supervise the curation/programming functions for all streamed services, whether 

performed by staff or contractors. 
 Recruit, train, and provide professional development opportunities for direct reports. 
 Review and evaluate staff performance against job descriptions and periodically update 

goals and objectives. 
 Coordinate staff time division with other units. 
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 Collaboratively manage employee schedules to ensure baseline services are maintained 
24/7 x 365. 
 

Required Qualifications:   
 

 Bachelor’s degree in related field. 
 5 years’ experience in television and radio broadcasting and/or media production. 
 5 years’ proven staff management experience. 
 Excellent writing and verbal communications skills. 
 Strong ability to prioritize activities against a broad set of mission goals; must be able to 

pick out “critical path” activities from “ideal” or “additional” activities. 
 Experience developing and monitoring department budgets.  
 Experience in the acquisition, production, scheduling and management of programming 

content. 
 Familiarity with emerging media and audience trends. 

 
Desired Qualifications: 

 Master’s degree in related field, plus at least 10 years of senior management experience, 
as well as experience in production and programming. Practical, professional-level 
experience may substitute for education on a year-for-year basis.  

 Experience with a variety of social media (internet) technologies and platforms, such as 
web sites, e-mail, Twitter, SMS, wikis, forums, blogs. 

 Experience with Pro Track, ENCO, Nielsen and other audience analytics. 
 Public broadcasting experience. 

Competencies: 
 

 Ability to plan, organize, direct, coordinate and coalesce the work of a diverse and 
creative group of individuals. 

 Ability to provide leadership, counsel, motivation and constructive performance reviews 
to staff, working to develop individual skills and talents, while securing their commitment 
to department and organizational goals. 

 Ability to stay abreast of and respond to the latest developments in the media industry. 
 Ability to recognize and make adjustments to change. 
 Knowledge of the history, economics and general culture of the communities AKPM 

serves. 
 Flexibility to handle changing work expectations; ability to modify work focus on 

collaboration with supervisor, subordinates and colleagues. 
 General knowledge of professional journalistic principles and adherence to those 

principles. 
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 Support AKPM compliance efforts with FCC, CPB, NPR and PBS rules and regulations 
 Communicate effectively. 
 Apply critical thinking and problem solving skills. 
 Maintain positive relationships with both internal and external customers. 
 Demonstrate consistent outstanding customer service. 
 Proficient at computer use to include office software products, custom software 

packages, internet and e-mail. 
 Consistently demonstrate ethical behavior. 
 Must exercise good judgement for the prompt completion of responsibilities. 

 
Employee Expectations: 
 
Must be able to work in a constantly changing environment with demonstrated ability to juggle and 
prioritize multiple, competing tasks and demands while seeking supervisory assistance as appropriate. 
 
Must demonstrate commitment to diversity in staffing and content. 
 
Work Environment: 
 
The work environment and physical demands are typical of a television/radio broadcast office 
environment and representative of those an employee encounters while performing the essential 
functions of this job.  Reasonable accommodations will be made to enable individuals with disabilities to 
perform essential functions. 
 
The noise level in the work environment is usually moderate. 
 
Alaska Public Media is an equal opportunity employer. 
 
 
 
 
 
 
 
 
 
 
 


